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Protecting People &
Pipelines Since 2004

e Volunteer-driven organization
e Non-profit 501(c)4
o 220+ Pipeline Members
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The Pipeline Association for Public Awareness f 1 1
promotes open communication and cooperation ,- g
with local organizations to enhance public safety, A NE
improve emergency preparedness, 7
protect the environment and prevent damage to |
property and facilities. [
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WHAT IS GEOFENCING?

Using technology to create a virtual geographic boundary to
target and serve highly relevant ads to
audiences that visited specific locations.
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REAL-LIFE EXAMPLES

1.Amazon: Targets customers of competitor brick and mortar
businesses with relevant ads to drive business to Amazon for
similar products

2.Uber: Targets users in airports to utilize Uber as their
transportation of choice

3.Starbucks: Targets customers of competitor coffee shops to

buy from Starbucks
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EXCAVATOR

GEOFENCING PILOT

Goal: Increase awareness of PAPA resources and particularly the excavation safety
checklist and participating 811 website

e Partnered with JULIE, VA 811 and vendor (Enertech)

e Targeted multiple high-risk counties in each state

e Targeted specific excavator types: Telecommunications, Fencing,
Municipal/Water/Sewer Contractors, Plumbers, Concrete Work/Driveways/Sidewalks,
State Regulator Offices, Permitting Authorities

e Landing page: pipelineawareness.com/checklist

e Tested various ad designs and two different calls to action

e Campaign duration: 1 month @ IS WS BRSO
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RESULTS

310K
UNIQUE
EXCAVATORS

s

 IMPRESSIONS

IN JUST ONE MONTH!

4x more page views than our homepage (@\ i
received the same month the prior year




LEARNING #1: CTA’S

“LEARN MORE” CLICKS SKEWED SLIGHTLY HIGHER THAN
“GET YOUR FREE CHECKLIST”

FIND UT MORE! » e — mmm CHECKLIST

.015%
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LEARNING #2:
BRANDING MATTERS

UTILIZING THE STATE ONE CALL LOGO WAS HIGHLY EFFECTIVE
RESULTING IN A CAMPAIGN THAT EXCEEDED INDUSTRY AVERAGES

CONTACT | CONTACT
811 811

EVERY DIG. EVERY DIG.
EVERY TIME. . EVERY TIME..
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LEARNING #3:
RESOURCES

223 VIEWS OF THE
PRE-EXCAVATION CHECKLIST

& rpm—_ DIGITAL RESOURCES MET THE NEEDS OF OUR
: | STAKEHOLDERS IN THIS CAMPAIGN.
ENHANCING OPPORTUNITIES TO
cotmorepes | 5D PROVIDE DIGITAL RESOURCES AND ANALYTICS.

ources

https://pipelineawareness.org/digsafe



LEARNING #4:

The concept of “meet them where they are”
has changed drastically!

Examples:
A sports fan = 811 Ads on ESPN.com.
Excavators checking the weather = Ads on weather.com
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AUDIENCE

e Option 1: Excavator List
o Lists of previous “offenders” - excavators who have previously created line strikes or near
misses along their system.
o Program participants must enroll a list of 75 or similar excavators in the same geographic
area will be identified

e Option 2: County
o Enroll counties deemed to be a priority for reasons such as high excavation activity, high
one call ticket requests or previous line strikes.
o Vendor will identify and geofence up to 200 excavators in each enrolled county based
upon the following company types: Telecommunications/Cable, Sewer, Road Work,
Drainage/lrrigation, Water, Fencing



CREATIVE

o Utilized tested creative,
featuring one call center logo co"TAcT

e Call to action: “Find out more” 81 1

e Multiple resources on landing EVERY DIG |
page, including “Excavation e |
Safety Checklist” EVERY TlM" £

e Offered in Spanish and English

e Sponsor logos included on
landing page, along with a link £ i |
to website - SIMPLE - FREE - SAFE

e 500 impressions/location it Aot




CREATIVE
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RESULTS

4.3 MILLION | e DOWNLOADS
IMPRESSIONS i hud SPANISH
EXCAVATORS CEHCKLIST

CTR WAS ~3X HIGHER THAN THE INDUSTRY AVERAGE!

.18% CLICK THROUGH RATE O Pipeline Association
INDUSTRY AVERAGE IS .05-.07% ©' " Pusic Awareness
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DOCUMENTATION

General Documentation
e Impressions

e Click-Throughs
e Landing Page Visits

Company-Specific Documentation

e Provided for your specific
company’s enrolled
excavators/counties

e Clicks by Excavation Company

Campaign Running 11/10/2023 - 12/10/2023

GONTACT
cot L 1,054,731

EVERY DIG. Impressions
EVERY TIME. -

— [ 1,238 .
: &D Clicks A

——

IJUEBE 0“_- |
F Click for Your FREE
o

Q Unique
Persons
https://pipelineawareness.org/digsafe

Web Conversions
Site re-targeting was also utilized for this campaign. If a
stakeholder visited the landing page, then they were re- D 2 012
targeted with additional ads. There were 11,301 © :
impressions served for the site-retargeting portion of this
campaign. These impressions also resulted in 35 clicks,
resulting in a 0.31% clickthrough rate.

Web Views

Impressions
Per Person



Strategically target high-risk excavators
Leverage a tested and proven campaign
Recelve company-specific documentation
Leverage cost-savings of a collaborative
program (graphic design, data analysis
costs are shared)

e Reach a smaller target than with an
Individual campaign



SIGN UP NOW!

Homepage > News and Announcements
Enroll counties, or upload a high-risk excavator spreadsheet
Sign-Up Deadline: January 15
Contact: kesley.tweed@pipelineawareness.info

Open to PAPA members, non-members and one-call centers.



